CHAPTER FIVE: KEY CONCEPTS


Consumers / BUYING BEHAVIOR

DISCRETIONARY INCOME:  Any purchase of luxury or non-essential products from income remaining after paying taxes & necessities (food, shelter, clothing). P110

NEEDS: the basic forces that motivate a person to do something

WANTS: “needs” learned during a person’s life

DRIVE: strong stimulus that encourages action

Psychological Variables, Social Influences, and Purchase Situation All Impact Buying Behavior P114
Physiological Needs:  Biological needs such as food, drink, rest & sex. 

Safety Needs:  Protection & physical well-being such as health & medicine.

Social Needs:  Impact a person’s interaction with others as status & esteem. 

Personal Needs:  personal satisfaction driven by self such as fun & relaxation. 

Perception: How we gather and interpret information from the world around us. P115

Selective Exposure:  Our eyes and minds seek out information that interests us.

Selective Perception: We screen out or modify ideas, messages, and information that conflict wit previously learned attitudes and beliefs.

Selective Retention: We remember only what we want to remember

Psychographics: Analysis of a person’s daily pattern of living as expressed in activities, interests and opinions.  (Traditional, Extrovert, Outdoors, Arts, Sports) P119

Social Class: A group of people having approximately the same social position. P122

Opinion Leader: A person who influences others, not necessarily better educated or wealthy. P 123 

Culture: Whole set of beliefs, attitudes and ways of doing things that a reasonably homogeneous set of people share. P123

Adoption Process / NEW ideas P130

· Awareness: Knowledge of the product, few details

· Interest: Further information / more details gathered 

· Evaluation: Consumer considers product within their situation

 

· Trial: Product experimentation & purchase when available at low cost

· Decision: Adoption or rejection by consumer based upon trial satisfaction 

· Confirmation: Adopter rethinks decision looking for reinforcement
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